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TODAY'S PLAN

o Guidelines for gender-sensitive communications
o Examples: missed opportunities and unintentional harm

o Group work — develop your own strategies

o Guidelines for gender-sensitive implementation
o Examples: missed opportunities and unintentional harm

o Group work — develop your own strategies



GENDER-SENSITIVE COMMUNICATIONS

MESSAGES REPRESENTED CHALLENGE

DON’T
& CHANNELS & VISIBLE STEREOTYPES

DISEMPOWER




GENDER-SENSITIVE COMMUNICATIONS

Stereotype: oversimplified image or idea about a particular type of person
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GENDER-SENSITIVE COMMUNICATIONS

Brainstorm some stereotypes we attach to women and men, girls and boys:

/ Women and girls \ / Men and boys \

. Sweet, happy, gentle . Aggressive, serious

. Family-oriented, work with . Business-oriented
children and elderly . Hard-working

. Weak, emotional . Strong, logical

. Supportive . Leaders

. NS /

We need to avoid these stereotypes when representing women and men in images, videos

and other communications materials ‘ :



GENDER-SENSITIVE COMMUNICATIONS

We don’t represent men like this, why is it ok to represent women as
weak and subservient?

You meal; woman can open it ?
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GENDER STEREOTYPES IN SOCIETY

Challenge this stereotype
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GENDER STEREOTYPES IN SOCIETY
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GENDER STEREOTYPES IN SOCIETY

Show women and men as
equals, working together

Show women and men as active




GENDER STEREOTYPES IN SOCIETY

Challenge this stereotype
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GENDER STEREOTYPES IN SOCIETY

Show girls and boys as active, strong, and smart
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GENDER STEREOTYPES IN SOCIETY

Show girls and boys working together, as equals
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GENDER STEREOTYPES IN SOCIETY

Show men as gentle, fun, and happy
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GENDER STEREOTYPES IN SOCIETY

Show women as active, serious and proud
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GENDER-STEREOTYPES IN THE ENVIRONMENT SECTOR

Represent all women and men who work in the sector

Challenge this stereotype
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GEDER-STEREOTYPES IN THE ENVIRONMENT SECTOR

Show women and men as equals in the sector, show women as leaders
in the sector (because they are underrepresented)
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GENDER-SENSITIVE COMMUNICATIONS

Group activity

Each group brainstorm....
- 2 strategies to promote equal representation
- 2 strategies to challenge stereotypes

- 2 strategies to promote gender equality in messaging
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CaB raspblH TanyyablH OpOonuUoOOHbl 3eBIiennmnH oyTaul

e —

2222 CagraspbiH TanyyobH
m OPOSILIOOHbLI 36BIer
‘ (17-41 xyHTIN)
4“:\\ Can6ap o o » C8J'I6ap
" “ " 3eBrnen -1 ﬂm 3eBren -2
~ raxmar

X3paB CaB rasap Hb 3 Dytoy TYYHI3C 4331
anMrmmr xamapcaH 0omn HUAT rmwyyYaunH Toor
HAMAXIYWraap canbap 3esnen banryyrmk 0onHo

36eBnefiMuH oypanasxyyH

1.TyxanH OpOH HYTIMMNH 3acar
3axupraaHbl Terneenen,

2. TepunH 6yc banryynnarbiH
Teneenen,

3.Cym OyyprumH nprag;

4.Yc awmrnardManunH Teneenen,
5.9paO3MTaH, cyanaayuna;

6.OpOH HYTIMNH X3BII3ST MOAJANNNH

BanryynnarbiH Teneenest,
7.YCHbl MApPraXXnunH GanryynnarbiH

Telieernerl.



YHHM-1H Tenesnereer xapankyynaxaa TanyyabiH
OpPO/1U0O, O/IOH YNCbIH YUT XaHA/1ara

LLaHrar ycHbl Heel, bairanb xamraanax TeBUINH 3axmparn




GREEN SAFE TRAVEL |}

Green safe traveling is traveling while not disturbing
the natural environment and throwing waste.

Protecting the enviornment is an inseperable part of traveling
and promoting green safe travel to your friends and familty is
very important.

Prewant sof dagredaton by dnving on Keep sprngs, rmers and lakas
exshng roads clean by nat washing in the water,

|

Protect trees, shrubs and plants by Protect the animats by nat disturbing their
not culting, breaking or damaging habdat and eynronment,
tham

Ramind your family and fnends to fully Coflect the trash you mada dupng your
extingush open fires travel and dispose of il property.

®

Collect tha trash you made dunng your
wravel and dispose of il propery.
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GENDER-SENSITIVE IMPLEMENTATION

LEADERSHIP BUDGETING ENGAGEMENT

OPPORTUNITIES M&E & DATA & STEREOTYPES
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GENDER-SENSITIVE IMPLEMENTATION

Missed opportunities & unintentional harm

e Assuming an equal number of women and men will attend, see the
announcements, feel comfortable to engage, etc.

 Assuming women and men will have the same needs during
implementation

* Assuming women and men will benefit from the same information

* Assuming women and men face the same barriers/no barriers to
reach leadership roles

* Assuming, assuming, assuming...!
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GENDER-SENSITIVE IMPLEMENTATION

Group activity

Each group brainstorm...

- 2 strategies to promote equal participation

- 2 strategies to promote equal engagement

- 2 strategies to ensure safety and comfort of participants

- 2 strategies to ensure equal benefits to women and men/girls and boys
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CONCLUSIONS

Empower all citizens, women and men, girls and boys, young and old, to

engage with the environment and to enter the sector

Increase effectiveness and reach of your activities, events and trainings —

achieve your environmental and organizational goals

Opportunities for partnerships with foreign donors, governments and other

institutes

Position yourselves and your Centre as a leading actor within MET and

within the sector
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MoHron Ync: UHCTUTYUUWH eepyYnent
XWX 3aMaap spAasc 6aanrnmu
MEHEXMEHTUUT CalKpyy/iax Hb

Xaar: HanwHA Taimc Hbtoc Tayap, 3-p AaBxap
XygangaaHol rygam, Xopoo 1
YuHrantan ayypar, YnaaH6aartap-15160

YTtac: 7610-5000



